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With over 10 years of fashion retailing experience, Cashewnut is
one of the most well-known and loved brands on the High Street.
We pride ourselves on our stylish, affordable fashion.

Our customers can always rely on us to pick up everything they
need from occasion wear, to amazing drifit and fabulous range of
casual street wear fashion.
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L gsan | Cashewnut has three product lines: Core, Forever and Platinum.
Core and Forever focuses on the latest fashion and includes the leading trends.
‘ It has a wide range of high street, evening wear, casual wear, Basics with ever lasting silhouette and colors.
CASHEWNUT J N Platinum is the brand for younger people, and always caters to the interests and needs of this public by basing
i - Yy - A its collection on street wear ,aesthetic looks, party wear, and premium lounge wear .
FOREVER | PLATINUM

This section offers much more than fashionable wear for young people.
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In order to always have the latest trends, Cashewnut uses its flexible business model to adapt to
any changes occurring during the seasons, responding to them by bringing new products to the
shops within the shortest possible time. The models for each season are developed entirely by
their creative teams, who take as their main source of inspiration the fashion trends prevailing in
the market, through information received from the shops, as well as the customers themselves.
The Cashewnut design team consists of more than 60 professionals who are continuously
assessing the needs, desires and demands of consumers, and offering huge product line to their
associated MBO’s
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Campaion

We are working to reduce our impact
and integrate sustainability in our
daily decision-making. This includes
our entire value chain: product
design, selection of materials,
production processes, logistics, and
design and management of our
warehouses . Moreover, we are
developing reuse and recycling
programmes with the aim of
promoting the circular economy,
reducing waste and cutting
consumption of new virgin raw
materials.
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